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Note: 

 1. The above audited  results for the Quarter and  year  ended 31/03/2025 have been reviewed by the Audit Committee and 
approved by the Board of Directors in their meetings held on 14th May 2025 and Statutory Auditors of the Company have 
carried out a Auditor’s Report. 

2.  The above is an extract of the detailed format of Quarterly  and year ended audited Financial results filed with the Stock Exchange 
under  Regulation 33 of the SEBI (Listing Obligations and Disclosure Requirements) Regulations, 2015. The full format of the 
above said financial results are available on Stock Exchange website namely  www.bseindia.com and on the Company's 
website www.panasoniccarbon.in  

For Panasonic Carbon India Co. Limited
Place : Chennai R. SENTHIL KUMAR
Date  : 14.05.2025 MANAGING DIRECTOR

PANASONIC CARBON INDIA CO. LIMITED
(CIN:L29142TN1982PLC009560)

Regd.Office : "POTTIPATI PLAZA" III FLOOR, NO. 77, NUNGAMBAKKAM HIGH ROAD, NUNGAMBAKKAM,  
CHENNAI - 600 034 | PH: 044-28275216/26  | Web: www.panasoniccarbon.in

STATEMENT OF STANDALONE AUDITED FINANCIAL RESULTS FOR THE QUARTER AND  YEAR  ENDED 31/03/2025  
(in lakhs)

Particulars

Quarter ended Year ended

31.03.2025
(Audited)

31.12.2024
(Unaudited)

31.3.2024
(Audited)

31.03.2025
(Audited)

30.03.2024
(Audited)

Total Income 1,562.74 1,626.14 1,524.59 6,578.43 6,173.34

Net Profit/ (Loss) for the period 
(before Tax and  Exceptional items) 652.60 671.06 633.41 2,797.01 2,504.66

Net Profit/ (Loss) for the period 
(before tax and after Exceptional items) 652.60 671.06 633.41 2,797.01 2,504.66

Net Profit/ (Loss) for the period 
(after tax and after Exceptional items) 487.92 498.81 465.08 2,082.90 1,858.91

Total Comprehensive Income for the period 495.33 497.35 457.43 2,085.93 1,850.90

Equity Share Capital 
(Face Value of Rs.10/- per Share) 480.00 480.00 480.00 480.00 480.00

Total reserves (other equity) 16,710.07 15200.14

Earnings Per Share of Rs.10 each- 
Basic and Diluted (not annualised / annualised) 10.16 10.39 9.69 43.39 38.73

 

For MIL INDUSTRIES & AEROSPACE LIMITED
	 	             RAJIV SREEDHAR
Place	:	Chennai	-	600	098	 MANAGING	DIRECTOR
Date	:	May	14,	2025	 DIN	:	00181532

MIL INDUSTRIES & AEROSPACE LIMITED
Regd.	office:	25A/1/6,	SIDCO	INDUSTRIAL	ESTATE,	AMBATTUR,	CHENNAI-600098				
Ph:	044-26250210	|	CIN	:	L74999TN2018PLC122159	|	GST	No	:	33AALCM7770P1ZO

Extract of Audited  Standalone Financial Results  for the Quarter and Year ended 31.03.2025
Rs.	in	Lakhs

Note:	The		above		is		an			extract			of		the			detailed			format			of		Audited		Quarterly		&	year	ending	Results	filed	with	
the	 Stock	 Exchanges	 	 under	 	 Regulation	 33	 of	 the	 SEBI	 (Listing	 Obligations	 and	 Other	 Disclosure	 Requirements)	
Regulations,	2015.		The	full	format	of	Audited	Results			are			available			on			the			website			of			the		Stock			Exchange			
(www.msei.in)	 	 and	 the	 Company's	 website	 at	 https://www.milia.in/uploads/4QTR_24-25-audited%20financial%20
results.pdf	and	can	also	be	accessed	by	scanning	Quick	Response	code	given	below:		

S.
No Particulars

3 months 
ended

Preceeding    
3 months 

ended

Corresponding 
3 months ended 
in the previous 

year

Year to date 
figures for 
the  current 
year ended 

Previous 
year

ended 

31.03.2025 31.12.2024 31.03.2024 31.03.2025 31.03.2024

( Audited ) (Unaudited) ( Audited ) ( Audited ) ( Audited )

1 Total	Income	from	Operations 397.52	 316.02	 472.91	 1590.06	 2309.33	

2 Net	Profit	/	(Loss)	for	the	period	
(before	Tax,	Exceptional	items) 16.39	 66.88	 44.97	 195.74	 297.60	

3 Net	Profit	/	(Loss)	for	the	period	before	tax,	
(after	Exceptional	items) 16.39	 66.88	 44.97	 195.74	 297.60	

4 Net	Profit	/	(Loss)	for	the	period	after	tax,	
(after	Exceptional	items) (0.05) 50.16	 35.11	 134.46	 217.00	

5 Total	Comprehensive	Income	for	the	period	
[Comprising	Profit	/	(Loss)	for	the	period	(after	tax)	
and	Other	Comprehensive	Income	(after	tax)] 0.15	 50.16	 45.82	 134.66	 227.71	

6 Equity	Share	Capital	
(Face	Value	per	share	Rs.	10/-	each) 315.00	 315.00	 315.00	 315.00	 315.00	

7 Reserves	as	shown	in	the	Audited	
Balance	Sheet	of	the	previous	year 	---	 	---	 	---	 	2,608.66	 	2,505.50	

8 Earnings	Per	Share	
(Face	Value	per	share	Rs.10/-	each)	

1.	Basic 0.00	 1.59	 1.11	 4.27	 6.89	

2.	Diluted: 0.00	 1.59	 1.11	 4.27	 6.89	

Chennai,  May 15:
AASOKA, the flagship K–12 

EdTech platform by MBD Group, 
has achieved a significant milestone 
by surpassing Rs.100 crore in 
revenue and earning the top spot 
as the World’s #1 EdTech Rising 
Star by TIME and Statista. These 
milestones reflect its transformative 
impact on school education across 
India, aligned with the goals of 
NEP 2020, NCF-FS, and NCF-SE.
In just a few years, AASOKA 

has grown from partnering with 
300 schools to over 4,000, sup-
porting close to 1 million students 
and 80,000 teachers across 500+ 
cities. The platform brings together 
academic content, AI-driven tools, 
teacher empowerment, and school 
operations under one integrated 

learning ecosystem — designed for 
CBSE, ICSE, and 17 state boards.
At the core of AASOKA’s ap-

proach is experiential, inclusive 
learning. With WizKids, children 
develop early literacy, numeracy, 
and coding skills through screen-
free, tactile activities that make 
foundational concepts engaging and 
age-appropriate. For older learners, 
the AI STEAM Lab offers hands-
on exposure to robotics, 3D design, 
and artificial intelligence through 
curriculum-linked kits — helping 
students explore future-forward 
skills in a fun and practical way.
“AASOKA is more than just 

a platform — it’s a future-ready 
partner for schools navigating a 
dynamic educational landscape,” 
said Monica Malhotra Kandhari, 

Managing Director, MBD Group. 
“By combining comprehensive 
academic resources with robust 
teacher training and support, we’re 
helping schools deliver impactful, 
personalised learning experiences 
that align with national education 
goals and empower every stake-
holder in the system.”
Designed with teachers and 

school leaders in mind, AASOKA 
offers AI-powered assessments, 
ready lesson plans, and real-time 
insights to ease daily teaching 
and decision-making. Its parent-
engagement tools and operational 
dashboards allow schools to run 
more efficiently and communicate 
more openly.   

AASOKA surpasses Rs. 100 cr milestone, 
gets top spot in EdTech Rising Star

Chennai, May 15:
In a strategic move to 

diversify its product of-
fering and capture a fast-
growing segment of the 
Indian footwear market, 
Rare’Z by Rare Rab-
bit has announced the 
launch of its first-ever 
open footwear category: 
Premium Leather Slip-Ons 
for Men. With this intro-
duction, The House of 
Rare deepens its commit-
ment to thoughtful design, 
everyday versatility, and 
consumer-led innovation.
The initial launch in-

cludes five distinctive 
styles in multiple col-
orways such as Beige, 
Bordo, Silver, Black, 
Sand, Tan and Navy, 
all crafted in genuine 
leather with customized 
ergonomic soles. These 
slippers blend Rare’Z’s 
signature design sophis-
tication with the comfort 
and ease demanded by 
today’s casual lifestyle.
“We observed a clear 

white space in the market 
for premium slip-ons that 

deliver both comfort and 
aesthetics, particularly in 
South India, where our 
brand already enjoys a 
strong presence,” said Pul-
kit Verma, Chief Business 
Officer, The House of 
Rare. “This new category 
allows us to respond to 
a consumer need that 
aligns naturally with our 
design DNA and retail 
momentum.”
The launch comes at an 

opportune time: the global 
sandals market is project-
ed to reach USD 102.21 
billion in 2025, while the 
Indian market is expected 
to cross USD 10.26 bil-
lion the same year. De-
spite the category’s scale, 
premium options remain 
limited, particularly those 
combining high-quality 
materials with long-wear 
comfort. Rare’Z seeks to 
fill this gap by offering a 
refined product built for 
both form and function.

Rare’Z by Rare
 Rabbit unveils 
leather slip-ons

Chennai, May 15:
Amazon.in   announced 

the launch of its El-
evate Program, a strate-
gic initiative designed to 
boost the performance of 
content creators associ-
ated with the Amazon 
Influencer Program. The 
program is designed to 
unlock greater earning 
potential for creators by 
providing premium solu-
tions, insights, and dedi-
cated support tailored to 
their evolving needs and 
ambitions.
Through the Elevate 

Program, eligible creators 
will gain access to a 
suite of exclusive benefits 
designed to enhance their 

visibility and earnings on 
Amazon.in. These include 
premium account support, 
incremental commission 
opportunities, access to 
high-value brand collabo-
rations, and participation 
in Amazon LIVE. The 
program will also offer 
regular upskilling oppor-
tunities through Creator 
University, a dedicated 
platform featuring ex-
pert-led workshops and 
tailored training mod-
ules. These resources are 
designed to help cre-
ators refine their content 
strategies, stay ahead of 
digital trends, and scale 
sustainably. High-perform-
ing participants will be 

eligible for performance-
linked incentives, with 
the potential to unlock up 
to 10x earnings (average 
3–5x), as well as early 
access to premium prod-
ucts and exclusive use 
of Amazon’s production 
studios.
“We deeply value our 

influencer community, 
and the Elevate Program 
is a key step in Ama-
zon’s broader mission to 
empower creators with 
the tools and support they 
need to grow and thrive 
on our platform,” said 
Zahid Khan, Director of 
Shopping Initiatives for 
India and Emerging Mar-
kets at Amazon. “With 

the Indian government 
announcing a $1 billion 
fund to bolster the creator 
economy and establish-
ing the Indian Institute 
of Creative Technolo-
gies in Mumbai, there 
is clear national momen-
tum to support digital 
creators. Amazon.in is 
proud to align with this 
vision. Through Elevate, 
Amazon.in is offering en-
hanced earning opportuni-
ties, premium resources, 
and a dedicated ecosys-
tem to help creators build 
scalable, sustainable busi-
nesses while enriching the 
customer experience and 
contributing to India’s dy-
namic digital landscape.”

Amazon’s Elevate programme to empower
creators & scale Monetisation

lands in your inbox. 
Somewhere in that sea 
of texts is an important 
OTP, a delivery update, 
maybe even a bill re-
minder. But buried under 
spam and clutter, it’s 
easy to miss.
Truecaller, the leading 

global communications 
platform, just rolled out a 
game-changing solution: 
AI-powered Message IDs. 
And it’s not just another 
tech update—it’s a leap 
toward smarter, stress-
free communication.
Now live in India and 

30 other countries, Mes-
sage IDs are here to 
decode the chaos. Using 
advanced artificial intel-
ligence and Large Lan-
guage Models (LLMs), 
this new feature scans 
your SMS inbox right on 
your device (yes, your 
data stays private), and 
instantly identifies impor-
tant business messages.
From bank alerts and 

OTPs to delivery updates, 
flight itineraries, and pay-
ment reminders—Mes-
sage IDs catch the signals 
in the noise. They sum-
marize key details, high-
light what matters, and 

Chennai, May 15:
Imagine  you’re rush-

ing through your day—

meetings, errands, coffee 
runs—and suddenly, a 
flood of SMS messages 

Truecaller unveils AI-powered 
message ID feature

help you take 
action quickly.

Chennai, May 15:
In a landmark move set to 

redefine premium haircare ac-
cessibility, Soulflower, India’s 
leading clinically-backed clean 
beauty brand, today announced 
a major expansion with Apollo 
Pharmacy - India’s most trusted 
pharmacy network. The brand’s 
availability will surge from 457 
to 1800 outlets, building one of 
the most extensive pharmacy-
based distribution networks for 
premium haircare in India.
It also announced its plans 

to expand in Tamil Nadu by 
partnering with leading retail-
ers, expanding its distribution 
network and launching region 

specific marketing campaigns. 
With over 5 million satisfied 
customers served, Soulflower is 
one of India’s most popular hair 
growth and skin care brands.
“Tamil Nadu, a key market 

in the South, significantly con-
tributes to Soulflower’s success. 
The South India region contrib-
utes 40 per cent of the brand’s 
revenue, with Tamil Nadu being 
a crucial driver of this achieve-
ment. The State’s preference 
for pure and natural products 
has made it an essential market 
for Soulflower, particularly for 
hair oils for hairline growth,” 
disclosed Ms Natasha Tuli, Co-
Founder & CEO of Soulflower.

 The expansion follows Soul-
flower’s impressive market 
performance - commanding 
33% share of Blinkit’s premium 
hair oil category and deliver-
ing 141% YoY volume growth. 
The brand’s clinically backed 
Rosemary range has emerged 
as a consumer favourite across 
platforms, driving rapid growth 
across quick-commerce, modern 
trade and retail pharmacy chan-
nels nationwide.
“Our vision is clear - clinical-

ly-proven, farm-to-face haircare 
that is accessible to every In-
dian,” concludes Ms Tuli.

Soulflower announces expansion 
with Apollo Pharmacy




